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CHAPTER 1

BROKE AND FAMOUS 

Why Followers Don’t Equal Fortune

THE MILLION-FOLLOWER POVERTY TRAP
You’ve been lied to.

T he platforms lied. The gurus lied. The social media courses with 
fake Lambos lied. And the algorithm? Well, it lies every single day.

They sold you a dream – followers equal fortune. They told you if you 
just hit 10K, you’ll make money. Then it was 50K. Then 100K. Then a 
blue tick. Now you’re sitting with 200,000 followers and R2,847 in your 
bank account.

You’re broke. But you’re famous. And you have no idea how you got 
here.

Let me paint you a picture. You wake up. Forty-seven notifications. 
Comments on your last reel. People calling you “legend”… “GOAT”… 
and “underrated genius”. You screenshot it. You smile. But then you 
open your banking app. R72,18. And a debit order is bouncing.

That’s the trap. You’ve mistaken attention for income. Clout for cur-
rency. Virality for value.

I’ve been there. For three years I built No Chill in Mzansi into one of 
the biggest meme pages in Africa. Millions of impressions every month. 
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Kehlani reposted my content. Young MA engaged with my videos. 
International celebrities knew my work.

And I was still barely scraping by financially despite all that recognition.

I was broke. But I was famous.

Here’s what no one tells you about the creator economy: 96% of con-
tent creators globally earn less than US$100,000 a year (R1.6 million 
rands). Let that sink in. If you’re in a room with a hundred creators, only 
four of you are making six figures.

But it gets worse.

Over 57% of creators – especially in emerging markets like Africa – 
haven’t made money at all. Zero income. Nothing. They’re posting daily, 
going viral weekly, building massive audiences, celebrated in the com-
ments section, tagged by friends... and earning absolutely nothing.

How is this possible?

Because no one taught them the difference between being a content 
creator and being a contentpreneur.

This chapter is going to hurt. Why? Because I’m going to show you 
exactly why your follower count means nothing if you don’t under-
stand the science of monetisation. I’m going to prove to you – with my 
own bank statements, with market data, and with brutal honesty – that 
fame without systems equals poverty.

You understand?

FROM R750 BRAND DEALS TO R25,000 RETAINERS

The Sandton Meeting That Changed Everything (2019)

Let me paint you a picture that still makes me uncomfortable just think-
ing about it.

It’s 2019. I take a taxi to Sandton City to meet with a marketing man-
ager from a major retail chain. At this point No Chill in Mzansi has about 



19
Contentpreneur: The Complete Guide to Building Systematic Wealth 

from Content Creation

400,000 followers. My engagement rates are insane. My reach num-
bers are better than some verified accounts.

I walk into their glass offices wearing my only decent shirt, carrying 
my cracked phone, trying to project confidence while my stomach is 
growling because I can’t afford to buy lunch before the meeting.

The marketing manager pulls up my page on her laptop, and scrolls 
through. She smiles. Nods.

“Wow, 400,000 followers. Your engagement rates are incredible. Your 
reach numbers are impressive.” She looks up at me. “How much do 
you charge for a post?”

I swallow. I’ve done the maths in my head a hundred times. I know 
other creators with smaller audiences charge more, but I need this 
money. I need it badly.

“R750,” I say.

She stops scrolling. Looks at me like I said something wrong.

“That’s it? Creators with half your following charge R3,000. Some 
charge R5,000. Are you sure that’s your rate?”

That moment broke something in me.

I had built one of the biggest meme pages in Africa, influencing hun-
dreds of thousands of people every single day. I was creating content 
that brands wanted to associate with. Content that celebrities were 
sharing. Content that was shaping the South African digital culture.

And I was undervaluing myself by 400% because I didn’t understand 
my own worth.

I wasn’t just broke and famous. I was broke because I was thinking like 
a content creator instead of like a contentpreneur.

THE THREE YEARS OF CREATOR POVERTY (2014-2017)

Let’s rewind so you understand how I got here.




